
Presented by 
Carlos Moreno and Brad Vernon

Sponsored by

Workshop 4: 
Business Blogging
& 
Really Simple Syndication
(RSS)

Business Resource Center



part 1: business blogging



basics



what is a blog



weblog = blog = stories in 
chronological order



started with LiveJournal



formatting differs 
from a news article



27% of US Internet 
users read blogs



tech readers/writers
first to adopt



what makes a blog a blog



posts



perm-a-links



trackbacks



comments



blogrolls



tagging

tag clouds



how are blogs used



usually niche markets



personal (wordpress.com)

communities (dailykos.com) 

linked communities (9rules.com)

corporate intranets (sun.com)



connect with customers 
in a personal way



build a dialog



build buzz for event, product,
project, or company



can be one 
or 

many contributors



examples







transparency is important



building readership



not going to happen over night



tulsa: not quite ready…



post regularly



be honest and transparent



think more personal,
less formal 



allow comments (good or bad) 



answer questions by readers 



how to get started



read other blogs



find others in your market



read the posts and the 
comments



setup a blog



hosted: blogger.com, 
blogspot.com, wordpress.com



own domain: MovableType, 
pMachine, TextPattern, 

WordPress



pick a title that 
matches your content



start writing posts
on regular basis



get the word out



tell your friends



register on Technorati.com
claimid.com



comment on other blogs



give trackbacks



encourage tech-savvy to use 
rss feed



the future of blogs



vlogs are coming

zefrank.com

focusontulsa.com



more important each year



being integrated into mainstream
(msnbc.com, nytimes.com)



impact on political
and social events



best advice

be yourself



questions?



back in a few
with part 2:

Really Simple Syndication (RSS)
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